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It's no secret that the majority of Executive MBA students receive significant
increases in salary and responsibility after graduation. However, the real ROI
from an Executive MBA education is better thinking.

You will learn to think through complex problems in a more disciplined and
confident way. These skills, combined with an outstanding education and
the respect of your peers, will prove to be invaluable throughout your career.

PROMOTIONS AND NEW
POSITIONS

* 39% of students received a
new job or promotion during the
program.

* 35% of students not promoted
during the program received a
new job or promotion immedi-
ately after graduation.

SALARY INCREASES

e 40% of students saw a salary
increase between 11% and
30%, while 11% saw a salary
increase of more than 31% at
the culmination of the program.

* 28% of alumni reported a salary
increase of more than 50%
within five years of graduation.

RETENTION AS A RESULT
OF SPONSORSHIP

¢ 40% of company-sponsored
alumni stayed with the organiza-
tion more than five years.

* 65% of company-sponsored
alumni reported an increased

loyalty to the company as a result

of its sponsorship.

COMPANY ROl

¢ 40% of company-sponsored
alumni believe the company
received an immediate return
on its investment.

* 95% of the remaining company-
sponsored alumni believe the
company received a return on its
investment in less than two
years.

INDIVIDUAL ROI

* 26% of self-sponsored alumni
reported an immediate return
on investment.

* 40% of the remaining
self-sponsored alumni reported
a return on investment in less
than two years.

The above data was collected in June of 2008 from a general survey of 333 Executive MS/MBA alumni of the

Georgia Tech College of Management.




