
MANAGEMENT 6128  
BUSINESS ETHICS 

 
COURSE DESCRIPTION 
 
MGT 6128 introduces students to ethics-related aspects of the business decision-making process. Students 
will address a variety of topics, including the theoretical underpinnings of ethics, stakeholders, decision-
making strategies, and utilization of such strategies in specific areas such as shareholder and employment 
relations, marketing, and globalization. The emphases of the course are issue recognition, application of 
ethical principles, and analysis of the consistency of corporate decision-making processes with such 
principles.  
 
COURSE PREREQUISITE 
 
Enrollment in MGT 6128 is limited to MBA students. 
 


